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WINTER 01/02 haute couture, street and pronto moda
SUMMER 2002 menswear designers

WINTER 02/03 men’s, women’s colours, styling & merchandising
SUMMER 2003 men’s & women’s colours and forecast

2001 + lifestyle inspirations
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the ) l'e’ 'Concept after many years of too much

of almost everything and anything, it's time for a bit of breathing
space in order to stay positive and productive. People are
talking about a recession, but is this an emotional or a material
one? Whatever the answer, there is great need for a re-
definition of balance today. By redefining and refocusing,
perhaps we can re-discover who we are and what we truly
stand for.

When the idea for the ‘re’-concept first arose, we thought it
was possibly too obvious. Realising that although it appeared
to be a simple idea, we believed that the visualising and
conceptualising of it would be a very interesting task. After

reflecting quite a while on the idea of a ‘re’-era, we considered
that the new season's buzzwords might surface as a narrative
of ‘re’-words. The ‘re’-season has begun and the ‘re’-
generation is advancing.

Bearing this in mind, risk-taking becomes an important
ingredient for future product development. For, without risk,
nothing will ever happen. If we continue to sell the same
concept and the same products without developing new
solutions, we will just be up-grading to the next thing. The
entrance to quality is the ‘re’-newal and ‘re’-development of a
product. Therefore change and the re-shaping of the future
must be constant.

TEXT AND CONCEPT ANNE LISE KJAER ALK@KJAER-GLOBAL.COM
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Spending time looking for a tiny miracle
at the end of the day, it suddenly all
makes sense, the way things go.

Rirkrit Tiravanija
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'QUIET IS THE NEW LOUD'
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MODELLING NEW IDEAS

Re-PLACED ‘TROPICAL'

™

LLLULERRER LT DL LTI
CTUTTOL LTI LLLI TR
L LLLTLLTLLL LU LT
LU LLLLLLLLLLLLLLUL T

RE-MAKE
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re-define
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