





THE ILLUAINAT

The Mineties, decade of designer beige and expensive ecru.
Everything must go lespecially if it's in plain old khakil.
Right? Not quite. The colour industry has never been so
powerful. There are people now deciding exactly what ecru
youllwear in 2012, Text Jennifer Kabat [llustration MP

Tve seen the future and it's white and graen with organic shapes. Ifs baen
shaped by natural food (all non-GM, of course), and ifs going 1o te in with
tihe look of the next Star Wars movie, And soon, if not already, you' be
gardening loe a New Age Ground Farce gremiin whil wearing
wmwmmﬂﬂmm:mm muted pink,
aqua, and biue... ummmmemmmm
be about ‘personalisation’ and ‘the indridual, Yes, the indhvidual That
means you = all of you

That's what Ellen Haeser, Anne Lise Kjaer, Joanne Jenkins, Mimi
Cooper and Indr Mistry sty Though you iy not hives heard of them,
they've known for tha last two years what colour jumper you'l buy ths
autumn. They can even tell you about what youll want next year and in
2001 They're colour borecasiar, the people who hamess colow 1o obyects.
and attach it to trends. They anticipated last autume’s grey and red, and
the fad in menswear a few years ago for French blue shirts in lieu of white:
enes. Forecasters often work anorymously in small firms, just one of two

MAS Li Edelkoor, the industry's biggest, runs -mmlnm‘-se
with some scurrying around her compiling the
ideas that culminate in her twice-yearly magazine View On Colour, a steal
at a mere £40 an issue. But her hold over the industry is siowly loosening
The forecastens work at beast a year and a haf info the future,

assembling bocks devated to their palettes. lovingly created scrapbooks
illedt with pictures and stray bts of yarm or plastic or copper wire, pasted
down b ibustrate amammammmmmu

assemble i late October for the Color Marketing Geoup's annusl meebing
= thes year in Palm Springs, Califomia — where theyll argue over different
colour schemes and shades &s mambers present ther plans for our
tuture, or at keast the hues they hope wel buy in 2002,

In Cartsdad, New Jersey, just beyond signs announcing Welcome fo
Morthern Mew Jersey, embroadery capital of the word' and next door to
the Meadowlands Arena, Manhattan rses lke Oz in the dstance over the
marsh grass. Carisdadt is the home of Pantone, iterally the colour factony,
who produce swabches and dye formulas used around the word to create
standardised colours. While the company also works with forecasters 1o
make sure the shades they peedict can be reproduced, Pantone is also in
the prediction business itself, Peaple are starting to look backwards now;
Ehey want something simplistic. says Tod Schulman, the comparny's textile
marketing deecior. Transparent colours, just a int’

Blnummd.u.luwaa do hughrend fashion designers, even if the
Miuceias and Helmuts won't admit it, as Anne-Marie Woodhead, Joanne
her insperaton for colour comes from everywhere = ature is very
important she says, ‘rocks and beach and stones and sand and being in
the Hampions” = everyone from The Gap to Ralph Lauren and Cabin
Klein's diffusion ines buy Jenking' reports. Even Disney wants fo know,
Most of these forecasters are so far into the future they can't cheary
rememnber the past Ask them about the decade we hiven't even left yot,
Wyaugetwum [Eden Haeser struggies to remember the

books can cost £2,000 or mone. They tell any company g
consumer products = clothes, can, couchss, compulen, hair dryers,
shavers, coffee makers and ketties — which colour to make them.
Forecasters wil hawi their paleties on the first weekend in Oclober a1
Premues Vision in Paris, the fabvic tradeshow atlended by every hugh street
retaster and maost of the big name designers. Some 600 predictors will

apologises. Anne Lise Kjaer, dressed in Evisu jeans repped in
arcund her waist with a Carhartt belt, sits o a table filed with scraps that
will go it her colour book for Summer 2000 She pauses and n her
Scandnavian-inflecied English admits its hard to recall the oarly years,
but pushes out a few words about 'ecru hell and misundersiood
‘ecological” and goes straight into tallong about what sha's quite











