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THE FUTURE IS NOW 
The past, present and future of sustainable fashion
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MY BIG IDEA – from Design Thinking to Trend Management

!"#$%&'(%&)(*+%&,,-./0%
!"#$!%#&'$()&)*#+#&,$!--./0,$1$

2$3%)4,04).$560'#$,-$!"#$76,6%#$08$

96:.08"#'$:;$3).*%)<#$()4+0..)&

!"#1%&)(*+%23)+4
The first edition of the
!%#&'$=)%'8$.)6&4"#8

$>?)#%@8$!0+#.0&#$1$3)8,A$3%#8#&,A$76,6%#$$B$$C$DEFG$/?)#%H*.-:).I4-+$

!"#$%&'()*+$,*-$(.(/#'01(/%$'$-01(2303%$

!"#!%$5%674/*(44%8,+(-%
>?)#%$9%#8#&,8$,"#$&#J$K3$:680&#88$+-'#.$

of People, Planet, Purpose, Profit at The 
Economist’s Big Rethink conference

!"#!%&9,%:,,.4
>?)#%$4-H)6,"-%8$LLM2$

N!"#%#$08$)$76,6%#NA$)&$

O9#&(0&'$8#%0#8A$)&'$

NM080-&$DEPE@$:;$!H(-:0.#

!""$%;,,+9/--%<=:3443+,)%
2&&#$Q08#$>?)#%$08$)99-0&,#'$

=-9#&")*#&$5--'J0..$2+:)88)'-%

#>>>%&'(%?--7=/*30/
>?)#%$2%#&)$0&,#%<0#J$

-&$,"#$05#&#%),0-&

!""#%&)(*+%=(0',+,-,@A%
>?)#%$'#<#.-98$0,8$6&0R6#$

+6.,0'0+#&80-&).$8;8,#+

)&'$,%#&'$+#,"-'-.-*;

!""!%B7@,%C,3+
Kjaer purchase of first 

J-%/S.0<#$89)4#$,-$"-68#$

0,8$FT$,#)+$+#+:#%8

DE3()%;-,:3-%/4%F,7*+(+%
U&$FVGG$2&&#$Q08#$>?)#%$#8,):.08"#8$

,"#$4-+9)&;$0&$W#&+)%/$1$8--&$

%#.-4),0&*$,-$5#%+)&;

#>G>%B3=:7)@%407+/,%
7-468$-&$4-.-6%$)&'$

design trends forecasts 

#>>>%H/)40%.(A*,0(
Kjaer’s first international 

/#;&-,#$0&$X;'&#;$

#>>$%&)(*+%<*0(**3$
First trend forecasting 
book for the fashion 
0&'68,%;$08$96:.08"#'

#>>!%I,*+,*%407+/,%
>?)#%$%#.-4),#8$,-$,"#$Y>$)&'$

-9#&8$0,8$Q-&'-&$8,6'0-

!""G%&)(*+%:-,@
Global Influences 

,%#&'$:.-*$.)6&4"#8

!"">%J(09,).(+%K,L/(0A%
Kjaer features in Ericsson’s 
The Networked Society film 
as one of 20 global thinkers

4566

7879
!""M%J,)0'%I,*+,*%

Relocation as a network agency of 
8-40).$840#&,08,8A$'#80*&$,"0&/#%8A$

+)%/#,0&*$)&'$,#4"&-.-*;$#Z9#%,8$

!"#1%&,N%F707)/404%
Huffington Post’s 2030 Tech 
forecasts features Kjaer 
among top futurists

!"#1%H707)(%,F%674/*(44%
>?)#%$)+-&*$TE$.#)'0&*$

global futurist co-authors of 
The Future of Business

!""O%&)(*+%<0-34$
70%8,$!%#&'$2,.)8$,-$#&<080-&$DED[$

lifestyle and automotive trends

#>>1%PQ6%#R"
Kjaer buys its first computer 

)&'$?-0&8$,"#$U&,#%&#,

#>>1%6&2;%
>?)#%$?-0&8$,"#$L%0,08"$

!#Z,0.#$=-.-6%$5%-69

!""O%&/=(%0,%&'/*.%#R"
The Time to Think conference 
08$.)6&4"#'$0&$=-9#&")*#&

!"#>%&/=(%0,%&'/*.%!R"
Re-launch of Time to Think 
conferences and events in 
X4)&'0&)<0)$)&'$\6%-9#

!""O%S&'(%5)(+/L0,)4T
The Times cover story features 

Kjaer among leading UK futurists

!"#!%<L3+(=A%#R"
O&.0&#$N:#,)H)4)'#+;@$

,#)4"0&*$:)804$,%#&'$

+)990&*$8/0..8$,-$4.0#&,8$

!"#M%2'/*3
="0&#8#$#'0,0-&$

of Kjaer’s book 

1998 Global Influences
70%8,$4%-88H8#4,-%$:--/$08$

published, marking a shift 
,-J)%'8$*.-:).$,%#&'$0&,#..0*#&4#

#>>>U!""#%&)(*+%2,*L(N04
>?)#%$'#80*&8$)&'$46%),#8$,"#$

=-9#&")*#&$U&,#%&),0-&).$7)8"0-&$

7)0%$]=U77^$,%#&'8$_$X4)&'0&)<0)&$

Furniture Fair’s lifestyle trends

!"#G%662%4L(*3)/,4
LL=$!-+-%%-J@8$`-%.'$

*.-:).$<).6#8$4),).-*6#$

J0,"$DEPE$84#&)%0-8

!"#>%<L3+(=A%!R"
Relaunch of online 
24)'#+;$,-$,#)4"$$

0&'0<0'6).8S:680&#88#8

trend and futurist skills

!"#>%K',N
Launch of 
-&.0&#$8"-9$

!"#V%DE3()%)(0)(30
>?)#%$)4R60%#8$ab?:?#%*$1$)$W)&08"$J#8,$4-)8,$Fc[E8$

cottage with a 1970s barn for retreats and events 

!"#G%K/*@3N,)(%WC<
>?)#%$)99-0&,#'$U3\$]U&,#%&),0-&).$

Panel of Experts) member of 
X0&*)9-%#@8$Y%:)&$d#'#<#.-9+#&,$

26,"-%0,;$Yd2$]DEFGHDEDF^

!""1U!""M%5()4,*3%:,,.4%
Last 2 Global Influences print titles 
focus on 21st century scenarios 

!"#>U!"%H707)/40%&,,-./0%
A series of ‘How To’ books 
.)6&4"#8$,-$8699-%,$,"#$

-&.0&#$>?)#%$24)'#+;

!"##%2,N(*'3@(*%
e-%'04$'0<080-&$.#)'$:;$

)88-40),#$Q-608#$Q-#4/#

!"#1U#M%23=:)/+@(%%
>?)#%$.#4,6%#8$),$,"#$

University of Cambridge

!"#1%H707)(%,F%I7X7)A%
5.-:).$9%#88$#<#&,$,-$

.)6&4"$M-.<-@8$f=VE$)&'$

8")%#$Q6Z6%;$DEPE$%#9-%,

#>GG$H$#>G>$H$FVVE$H$FVVF$H$#>>!$H$FVVP$H$#>>$%H$FVV[$H$FVVT$H$FVVc$H$#>>G%H$#>>>$H$DEEE$H$!""#$H$!""!$H$!""O$H$DEEK$H$!""1$H$!""M$H$DEEc$H$!""G$H$DEEV$H$DEFE$H$!"##$H$!"#!$H$DEFP$H$!"#$$H$!"#1%H$!"#M%H$!"#V$H$!"#G%H$DEFV%H$DEDE$H$DEDF$H$DEDD

H707)(4%#R" H707)(4%!R" H707)(4%OR" H707)(4%$R"

!"#1%<=40()+3=
e#,"#%.)&'8$.#'$:;$

)&,"%-9-.-*08,$

!0+-$M#0//-.)$

!"""U!""V%&)(*+%<)0/L-(4
Kjaer series of lifestyles articles 

and coloums for Textile View 
()*)g0&#$)&'$h;..)&'8$3-8,#&



#powerofone #purelondon @kjaerglobal

Our work/live retreat on Denmark’s west coast is an 
event space for recharging and re-thinking the future

KJAER RETREAT – A Time to Think location
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“Never stop learning” 
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KJAER ACADEMY – The next 10 years
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CHALLENGE – Navigating in a Liquid Society
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Only 1 in 5 brands are seen as meaningful – so businesses need 
to rethink why they exist and why people should engage with them
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WHOLE-BRAIN THINKING – the 4P Business Model
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TREND TOOLKIT – The Trend Atlas 2025+
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SOCIETY DRIVERS – Key Macro Trends
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CREATIVE COLLABORATORS
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GLOBAL SUSTAINERS
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LIGHTWEIGHT NOMADS

* BETTERNESS
Economics for Humans + Building Trust

Sara Berman’s Closet
The Metropolitan Museum New York City

Matt D’Avella Videos + Podcasts

* THE GOOD LIFE
Mindfulness + Meaningful Experiences
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PROGRESSIVE OPTIMISERS 
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CONNECTING THE DOTS – How to engage tomorrow’s people

People Planet

Profit Purpose
Show You Care

EMOTIONAL TOUCH POINTS

Invite Meaningful Dialogue

Build Social Capital
RATIONAL TOUCH POINTS

Be the Human Interface 

4P
FUTURE

ROAD MAP

WECONOMICS

MECONOMICS

TRACEABILITY 
Transparency

RESPONSIBLE
New Models

ENGAGEMENT 
The Good Life

HUMAN-CENTRIC
Betterness

COMMUNITY
Global Brain

CONNECTIVITY
Liquid Society

STORYTELLING
Glocalisation

INNOVATIVE
Betapreneurship

CREATIVE COLLABORATORS

LIGHTWEIGHT NOMADS 

GLOBAL SUSTAINERS

PROGRESSIVE OPTIMISERS 
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