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The past, present and future of sustainable fashion
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MY BIG IDEA - from Design Thinking to Trend Management

I
1988 DANM

Kjaer Global is founded

In 1988 Anne Lise Kjaer establishes
the company in Denmark — soon
relocating to Germany

1992 London studio
Kjaer relocates to the UK and
opens its London studio
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1995 WEB 1.0
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Lo 1999 The llluminati

g .':_-" Kjaer Arena interview
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1994 Trend Antenna
First trend forecasting
book for the fashion
industry is published

1999 First keynote @
Kjaer’s first international
keynote in Sydney

- 1995 - 1996 - 1997 -

Kjaer buys its first computer
and joins the Internet

@ 1989 Hamburg studio
Focus on colour and
design trends forecasts

1995 BTCG
Kjaer joins the British
Textile Colour Group
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1998 Global Influences

First cross-sector book is
published, marking a shift
towards global trend intelligence

1999-2001 Trend Concepts
Kjaer designs and curates the
Copenhagen International Fashion
Fair (CIFF) trends + Scandinavian
Furniture Fair’s lifestyle trends

2000-2007 Trend Articles o————
Kjaer series of lifestyles articles
and coloums for Textile View
Magazine and Jyllands Posten

2001 Trend methodology
Kjaer develops its unique
multidimensional system

and trend methodology

J 2002 Hugo Road
Kijaer purchase of first
work/live space to house
its 16 team members

it
2003 ‘The Predictors’

The Times cover story features
Kjaer among leading UK futurists
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2003 Trend Atlas @
First Trend Atlas to envision 2025
lifestyle and automotive trends

® 2005-2006 Persona books
Last 2 Global Influences print titles
focus on 21st century scenarios

Kjaer presents the new 4P business model
of People, Planet, Purpose, Profit at The

2012 4P Business Model §

Economist’s Big Rethink conference

2008 Trend blog
Global Influences

trend blog launches

- 2007 -

2003 Time to Think 1.0
The Time to Think conference
is launched in Copenhagen

2004 Goodwill Ambassador
Anne Lise Kjaer is appointed
Copenhagen Goodwill Ambassador
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2006 North London @
Relocation as a network agency of
social scientists, design thinkers,
marketing and technology experts

2009 Networked Society
Kjaer features in Ericsson's
The Networked Society film
as one of 20 global thinkers

2011 Copenhagen @—
Nordic division lead by
associate Louise Loecke

2012 Two books
Kjaer co-authors BBVA
‘There is a Future’, an
OpenMind series, and
“Vision 2030’ by T-Mobile
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2014 The Trend
The Trend Management

A Practical Guide to The Future is
published by Palgrave Macmillan

-2009 - 2010 -

2012 Academy 1.0
Online ‘beta-academy’

Toolkit
Toolkit —

teaching basic trend
mapping skills to clients

2015-16 Cambridge
Kjaer lectures at the
University of Cambridge

2015 Trend Cards ¢

The first edition of the
Trend Cards launches

BBC Tomorrow's World Scandinavia and Europe
global values catalogue
with 2030 scenarios
2018 Singapore URA
> Kjaer appointed IPE (International

kjaer

GLOBAL

2015 Top futurists
Huffington Post's 2030 Tech
forecasts features Kjaer
among top futurists

2015 Future of Business

Kjaer among 60 leading

global futurist co-authors of

The Future of Business @ 2019 Academy 2.0
Relaunch of online
Academy to teach
individuals/businesses
trend and futurist skills

2015 Future of Luxury
Global press event to
launch Volvo's XC90 and
share Luxury 2030 report
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2019 Shop @
Launch of
online shop

2016 China ® 2019-20 Futurist Toolkit
Chinese edition A series of How To’ books
of Kjaer's book launches to support the
online Kjaer Academy

9 - 2020 - 2021

® 2019 Time to Think 2.0
Re-launch of Time to Think

2018 BBC scenarios ¢ conferences and events in

Panel of Experts) member of
Singapore’s Urban Redevelopment
Authority URA (2018-2021)

2015 Amsterdam @
Netherlands led by
anthropologist
Timo Veikkola

@ 2017 Kjaer retreat
Kjaer acquires Hgjbjerg — a Danish west coast 1750s
cottage with a 1970s barn for retreats and events



KJAER RETREAT -ATime to Think location
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Our work/live retreat on Denmark’s west coast is an
event space for recharging and re-thinking the future

#powerofone #purelondon @kjaerglobal



KJAER ACADEMY — The next 10 years Home Learn ~ Register / Login  Toolkit W Q
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CHALLENGE - Navigating in a Liquid Society

GOOD IDEAS FOR EVERYDAY LIFE
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Only 1 in 5 brands are seen as meaningful — so businesses need
to rethink why they exist and why people should engage with them

#powerofone #purelondon @kjaerglobal



WHOLE-BRA|N TH|NK|NG — the 4P Business Model

Weconomics
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Meconormics — will lead to sustainable performance
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TREND TOOLK|T — The Trend Atlas 2025+ Az
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Mindfulness The Good Life Happiness Hunting Economics for Enoughism Purpose-Driven Art-Science Anxiety
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Active Living Foodie Culture Body Capital Cultural Inclusive The Real Thing Smart Living Collaborative Authentic Intelligent Reduction One Planet Considered Betapreneurship Good Causes
Consumption Design Communities Storytelling Living Consumption
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Cloud Net Neutrality Real Dialogue Education 4.0 Social Me Redefined New Parenting No Age Female Factor Global Citizens ~ New Creative Class  Digital Natives Lifelong Learning WorklLife Social Capital Meaningful
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. The Global  Next-Gen Cleantech Smart Rising Glocalization ~ Turbulent  Innovation New Models SoftPower  Radical Health Public Crowded Hyper  Biodiversity  Green Climate Resource

@; Brain Robotics  Rovelution Cities Economies Markets Hubs Openness  Challenges Policies Planet  Urbanization  Crisis Innovation  Change Shortage
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SOCIETY DRIVERS - Key Macro Trends

* BETAPRENEURSHIP

Maker Culture + Disruptive Innovation

* GLOCALISATION

Cultural Capital + Authentic Storytelling

* NEW MODELS

* TRANSPARENCY

Traceability + Intelligent Consumption

* BETTERNESS

Economics for Humans + Building Trust

* THE GOOD LIFE

Mindfulness + Meaningful Exper

* GLOBAL BRAIN

Social Big Data + Sharing Economy

* LIQUID SOCIETY

Global Citizens + Hyper Mobility

#powerofone #purelondon @kjaerglobal
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* BETAPRENEURSHIP
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Maker Culture + Disruptive Innovation

Alice
Rawsthorn
Design
asan
Attitude
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* GLOCALISATION
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Cultural Capital + Authentic Storytelling

#powerofone #purelondon @kjaerglobal



GLOBAL SUSTAINERS

The VEJA founders

tell you about their vision

and the brand’s history. o ,‘

1A EloIBJEIN UNLEIN © Ojoud

Tha ksl scors i

== *TRANSPARENCY

Traceability + Intelligent Consumption
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* NEW MODELS

Circular Economy + Conscious Capitalism

#powerofone #purelondon @kjaerglobal



LIGHTWEIGHT NOMADS
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MY MINIMALIST

WORKOUT ROUTINE

Sara Berman’s Closet

The Metropolitan Museum New York City
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* BETTERNESS

Economics for Humans + Building Trust

* THE GOOD LIFE

Mindfulness + Meaningful Experiences
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PROGRESSIVE OPTIMISERS
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*LIQUID SOCIETY §

Hyper Mobility + Global Citizens
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STORYTELLING TRACEABILITY

INNOVATIVE RESPONSIBLE
Build Social Capital eople Planet
€ e o o mmmmmmmmmames bommmm oo FUTURE | R
Be the Human Interface Profit ROAD MAP Purpose
: COMMUNITY ! ENGAGEMENT
@ |
i
g CONNECTIVITY i HUMAN-CENTRIC

v LIGHTWEIGHT NOMADS

PROGRESSIVE OPTIMISERS
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Tomorrow’s successful organisations will be those balancing
social, sustainable and emotional values with economic value
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